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[bookmark: _Title:]Recommendation 3. Access and Context - Part 1. Context
The following ‘yes/no’ questions will help you assess the information required to contextualise and make a cultural strategy accessible.
After you have completed the questions, you will receive an indication of the progress made towards ensuring accessibility and contextualisation. For some questions there will be a link to an external resource that can assist with understanding the suggestion.
[bookmark: _Consultation_Aims_and][bookmark: _Ethical_Considerations_and][bookmark: _Data_Generation,_Analysis]The results are not saved. The quiz can be completed multiple times.
Context:
The following questions focus on the context for developing a cultural strategy and providing important information on when it was created, how it was created and who was involved.
Q1. Is the year of publication of the cultural strategy provided?
Yes 
No 

Q2 Is the period of time covered by provided?
Yes 
No 

Q3 Is a link to a permanently archived version of previous strategies provided?
Yes 
No 

Q4 For images of artwork, events, projects, etc. included in the cultural strategy is credit provided for (a) the photographer/designer of the image and (b)the actual artwork, events, project, etc. in the image?
Yes 
No 

Q5 Is the design and artwork for the strategy itself credited?
Yes 
No 

Q6 Is authorship, including (a) the input of consultants and (b) consultation and/or collaborative authorship, explained?
Yes 
No 

Further Guidance:
· UK Government: Accessibility Requirements
· Microsoft: Accessible Content and Experiences
· Microsoft: Explore Accessibility tools
· AbilityNet: Digital Accessibility Free Resources
· W3C: Introduction to Web Accessibility
· WebAIM: Introduction to Web Accessibility
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